CtypeHTbl BUILU Ha Kypce "IHHOBaLUOHHOE NpeanpuHMMaTesiIbCTBO" B
TannMHCKOM TeXHMYEeCKOM YHUBepcUuTeTe
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A CTYAEHTDbI BU3LlI

B TANNIMHCKOM TEXHUYECKOM YHUBEPCUTETE

g

B pamkax moayns akaeMn4ecKo MobuabHOCTU B nepmoa co 2 no 7 MapTa y CTyJAeHTOoB BbicLuen

VH)XXEHEPHO-3KOHOMUYECKOW LUKOJIbI bblaa yHNKa/IbHasi BO3MOXHOCTb MPONTUN Yrayb1eHHbIA KypC
"IHHoBaLUMoHHOe npeanpuHUMaTesIbCTBo" B Ta/lJIMHCKOM TEXHUYECKOM YHUBEPCUTETE - BTOPOM
o Be/IM4nHe y4ebHoM 3aBeaeHnn ICTOHUN.

B noe3ake rnoa pyKoBoACTBOM K.3.H., AoLeHTa Koponésov E.B npuHsaAn y4acTtue CTYAEHTbl
BTOpPOro kKypca bakasnaBpumaTta M MaructpaTtypbl Mo HarnpaBaeHuo "IKOHOMUKA", a Takxe
CTYAEHTbl BTOPOro Kypca crneumannteta "IkoHommyeckas 6e3onacHocTh".

bonbLie 0 noe3ake u Kypce - 0T Halumx CTYAEHTOB!

Banepusa ApTteeBa: "Ha Kypce MHe 6onblue BCero NoHpaBUANCh Ceayouine acnekTbl:

1) rpynnoBasa paboTa (nepBoe 3aHATUE ObINO HAaMpPaBJEHO Ha YKPEMnJeHne CBS3el B KOMaHae,
onpeaeneHne 30H 0OTBETCTBEHHOCTU, TUMBUAANHIY) - 3TO MOMOr0 NOYYBCTBOBaThL CeOA YacTblo
KOMaHbl, 4TO Tebs yBa)katoT 1 BbICNYLUNBAOT TBOK TOYKY 3pEHUs;

2) dhopmaT 0by4eHus: BpeMs neTeno A0CTaTo4HO ObICTPO, HE MPUXOAMNSIOCh YCTaBaTh OT JEKLNNA,
BCE OblNI0 AMHAMUYHO U UHTEPECHO;



3) KaxAbln NnpenogaBaTenb 6bi1 CO CBOUM YHUKAJIbHbIM MOAX0A0M (BCE OHU 3apsiXKasin CBOUM
No3MTMBOM, MOTUBMPOBASIN);

4) 3afaHnd 6binn pasHoobpasHbiMK: co3faHue busHec-naen, aHaau3 pbiHKA, MapPKETUHT,
(OUHAHCOBLIN aHaM3 (MoMorso yrnybnTbCsa B aCNeKTbl, KOTOPblE A0 3TOr0 0OCTaBajMCb B C/EMNON
30He, MO-HOBOMY MO3BOJINA0 B3r/ISHYTb Ha HEKOTOPLIE BELLN 1 NOSBUACA UHTepecC K obnacTam,
KOTOPbIE€ paHbLUe He NpuBAeKann);

5) CaMm yHMBEpCUTET faeT CUNbHENLW WA 3apas dHeprun ang obydeHusa! BHyTpu aTmochepa,

KOTOpas pacrnonaraeT, YTobbl y4NTbCS, KPeaTUBUTL, CO3[aBaTb YTO-TO CBOE."

EnnzaBeTta Yynposa: "YyebHaa noe3gka B TananmH 6bina opraHnm3oBaHa 1-7 mapTta 2020 roaa.
Bbino nHTepecHo yunTbca B TalTech. Ham npoyuntanu nekuum (Customers segmentation, design of
product and service, market research, Business model and business model’s innovation, SWOT
and PESTEL-analysis and etc.), n3 KOTOpbIX A y3Hana HOBYI M NOJIE3HYIO MH(OPMALILIO, KOTOpas
CBsi3aHa C Moen byayuien npodeccmen. bbino o4eHb MHOMO NPAKTUYECKUI 3adaHNN, OHK Obinn
CXOXW C TEMU, YTO Mbl M3yYaEM U BbINOJIHAEM B POCCUM, HO TaM 3TO HY)XXHO ObIN0 caenaTtb B
KOPOTKMe CpoKu. brnarogaps 3TOMy Halla KOMaHAa Hay4mnacb ObICTPO UCKaTb Tpebyemyio
NHopMaLMIO, AenaTb BbIBOLAbI HA OCHOBE Pa3/INYHbIX aHaJIN30B.

O4eHb NoO3HaBaTeIbHO ObI0 06WATLCS C XUTENAMU ICTOHUKN, CO CTyaeHTamm TalTech, y3HaBaTb
Y HUX MH(OPMaLIMIO, KacaloLLYOCA HalLero npoekTa (M3roTossieHne BYTbIIKU C MOHW3ATOPOM AS
YNydLlWeHns BOLbl) N XU3HU B DCTOHMN. OYeHb yBAEKaTesIbHY 3KCKYPCUIO HaM MpoOBeSN B
TalTech Mektory. lMoka3ann MHHOBaUWOHHbIe TexHonorun. B TalTech MHoroe caoenaHo ans
CTYOEeHTOB: yaobHble M OCHalWeHHble TEeXHWKOW ayauToOpWUW, MHOXECTBO 30H [AN4
CaMOCTOATENbHbIX 3aHATUA M OTAbIXa, CTONOBbIE, My3el, Kpacusbin napk. Cnacnbo Hawemy
pogHomy lMonuntexy lMeTpa n TaTbaHe KOpbeBHe, a TakXe EkaTepuHe BacunbeBHe 3a Takylo



NpeKpacHyo BO3MOXHOCTb 0by4yeHunsa B TalTech!"

MonnHa LWabnosckas: "Xo4y ckasaTb, YTO Noe3aka bblsla 04eHb NPOAYKTMBHOW 1 MOJIE3HON A4
MeHsi. Mbl C KOMaHAOW MOATOTOBUJIN OTJNYHBLIA NPOEKT, NMOCTapasncb MOJIHOCTbLIO ero
pa3paboTaTb M, B KOHEYHOM UTOre, OT/IMYHO BCe 3awmTman! KoHe4yHo, 3a BpeMs noe3akmn 6bino
MHOI0 3MOLWUN, HO A OENCTBUTENIbHO [O0BOJIbHA pe3ynbTaTamu! lNpekpacHble NMoHMMalLWme
npenofaBaTenn BEMKOSIENHO NPenogHeCcIn MaTepuan, AOCTYNHO 0O bACHUAN, KaK BbINOJHUTbL TO
NN NHOe 3afaHue. S yBepeHa, 4To B byayuiemM MHe 3TO NpuroanTcs :) K Tomy Xxe, g paga, 4to
KYPC Mbl MPOXO4W/I HA MHOCTPAHHOM fA3blKe. B LlesioM, MOry ckasaTb, YTO Mbl NOAYYUSIN XOPOLLNN
OMbIT 1 HOBblE HaBbIKK B Te4eHne oby4eHus B TalTech!"

Banepusa lNyk: "Hepens, npoBeaéHHas B 3CTOHWUN, BblJaNaCb HaCblWEHHOW 1 MO3HABaTENbHOWN.
MpakTU4eCcKn KaXKabih AeHb OblN1 3aHAT y4ebon B TaIMHCKOM TEXHMYECKOM yHMBepcuTeTe. Ana
obyyeHuns B YHUBEPCUTETE €CTb BCE, YTO HYXXHO: Xopowas 6ubnmnoteka, NOCTOSHHbLIA AOCTYN B
NHTepHeT, 6bonblume y4yebHble 3anbl U, KOHEYHO XK€, OMbITHbIE NpenoAaBaTenn. Ha 3aHATUAX Mbl
N3yYann YCKOPEHHbIN KypC NpeanpuHMMaTeNIbCTBa B pe3yJibTaTe KOTOPOro nojlyynnoch co3aaThb
CBOW COBCTBEHHbIN BU3HEC NpoeKT. HecMoTps Ha TO, 4TO 3aHATUSA wam ¢ 10 go 17, 61710 COBCEM
He CKYYHO. YCTanocTu He bbi10, S CTapanacb JIOBUTb Ka)kAo0e CNoBO npenogaBatens. ObbacHa M
BCE AOCTYMHO M MaKCUMaibHO NMOHATHO. Ha Mol B3rnsa, Kypc 6bl1 04eHb UHTEPECHBIM, HO BCE Xe
CJINLLIKOM HacCbILLEHHbIM, XOTeN0Cb 6bl YyTb H6ONbLUE BPEMEHN Ha HEKOTOPbLIE 3aAaHuna :) Ha mon
B3rnsaAa, ydyeba 3a rpaHunuen 3To He3abbiBaeMbIl U 04EHb LLEHHbIA OMbIT, 3TO TO, YTO KaXKAblN
CTyOeHT 065a3aH nonpoboBaTb, eCNN eCTb Takas BO3MOXXHOCTb."



baTcanxaH baspmaa: "lNoe3nka B TanauH bbila 0AHMM M3 CaMbIX 3aNOMUHAKOLWNXCA COBBLITUI

MOen CTYyLEeHYEeCKOM XU3HW. 1 04eHb [0BOJIbHA, YTO Oblala Y4aCTHUKOM 3TOr0 UHTEHCMBHOIO U
Nno3HaBaTeJIbHOro Kypca no teme “UHTpanpeHepcTBo U MHHOBaUMA”, KOTOPbLIA CTall XopoLlen
BO3MOXXHOCTbIO 3aKpPenuUTb MOJIy4EHHble TeopeTUYeCckne 3HaHusA B NpakTuUKe. 3HaKOMCTBO C
Taltech, HOBbIMW TEXHONOrMAMU N MHHOBALIMOHHBIMK y4eOHbIMY 3aBegeHnamn, pabota ¢ gpyrnmm
CTyOEeHTaMKn, Nekuun OT 3aMevaTesibHbiX npenogasaTtenen 6biN0 OTAMYHLIM OMNbITOM U
3HAYNTENbHO PacCLUIMPUSIO MOW KPYro3op.

HekoTopble AHW B yHUBEepCcUTETE BbiNN HANPSXKEHHbIMI, HACLILLEHHBIMA MHOFMMW 33A4aHUSIMU, HO
MPOrysika no ropoay, BO3MOXHOCTb YBUAETb AOCTOMPMMEYATENbHOCTU Aaj BO3MOXHOCTb
NHTEPECHO OTAOXHYTb. OTeNb B KOTOPOM Mbl NO6bIBaAN, €@, TPAHCNOPT BCe ObII0 Ha XOPOLIEM
ypoBHe. 1 o4eHb bnarogapHa EkaTepuHe BacunbeBHe 3a 3a60Ty 1 BHUMaHWeE, oHa Bceraa bbina
roTOBa MOMOYb. B 06L1eM, MHe 04eHb MOHPaBUIACh Noe3aka :)"



